Small-Mart Revolution Checklist

EIGHT ITEMS FOR PROMOTING THE LOCAL, GLOBALLY

Lobby national and global decision makers to reform, Weave global networks of related businesses together so

revamp, and rethink current global trade agreements so that they can support one another against multinational

that they are community friendly.

enterprises. Like U.S. producers cooperatives, these
networks could facilitate bulk purchases, mutual credit,

large-scale marketing, and technical assistance.

Link up with Small-Mart cities worldwide and formulate
agreements on key issues ignored (or squelched) by exist-
ing trade agreements regarding environmental protection,
corporate responsibility, worker rights, human rights, and
community rights.

Help poorer communities become more self-reliant by
providing them, without charge, your best Small-Mart
technology, training, business, and policy ideas.

Work in concert with sympathetic communities worldwide
to boycott countries and global corporations who oppose
the Small-Mart Revolution.

Set up global “funds of funds” that can provide geograph-
ic diversification of local business investment funds.

Finance a Small-Mart World Bank that provides targeted
loans to local business development in poor communi-
ties.

Create a Small-Mart International Monetary Fund that

facilitates exchanges of local currencies.
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